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Copyright

Articles submitted to the Journal of Markets & Morality
should be original contributions and not be under
consideration for any other publication. Authors
submitting articles for publication warrant that the
work is not an infringement of any existing copyright
and will indemnify the publisher against any breach
of such warranty. For ease of dissemination and to
ensure proper standards of use, papers and contribu-
tions become the legal copyright of the publisher
unless otherwise agreed. Reprint rights are usually
granted upon request.

Editorial Objectives

The mission of the journal is to provide a forum
for the scholarly exploration of the relationship
between economics, theology, and ethics. The study
of these fields unites in its concern with the human
person and, more specifically, with human action.
A primary objective of the journal, then, is to bring
practitioners in these fields together and engage
in spirited debate concerning the possible areas of
mutual concern and intersection among their dis-
ciplines. A secondary objective is to develop and
promote economic personalism. Economic personalism
is a school of thought inspired by the centuries-old
tradition of Christian reflection on the ethical char-
acter of social and economic life, which draws from
Christian social thought, the natural-law tradition, and
the insights of free-market economics. The goal of
economic personalism is to produce a new paradigm
for a humane economy based on a theological vision
of the person.

Editorial Scope

The editor welcomes articles written by professional
scholars in economics, theology, ethics, and philoso-
phy. Younger scholars and those in the process of
completing doctorates are also encouraged to submit
manuscripts for publication. Given the interdisciplinary
nature of the journal, the editorial staff requests that
articles with a strongly quantitative aspect be submitted
to other more suitable publications. Figures, charts,
and diagrams should be kept to a minimum.

Review Process

Each paper submitted is reviewed by the editor for
general suitability but the decision of whether to
publish is made in consultation with members of the
editorial board or other subject matter experts. The
review process usually takes between one and three
months from the date a paper is received. Authors
may contact the editor to inquire about the status of
their paper after the third month.

Submissions

Manuscript Submissions

Article submissions should be sent to:
Jordan Ballor
Acton Institute
161 Ottawa N.W., Ste. 301
Grand Rapids, Michigan 49503
E-mail: jballor@acton.org

Book Review submissions should be sent to:
Kevin Schmiesing (same address as above)
E-mail: kschmiesing@acton.org

Unsolicited articles and book reviews cannot be
returned and will be acknowledged only if accom-
panied by a stamped, self-addressed envelope or a
functioning e-mail address. There is no submission
fee or monetary remuneration for accepted submis-
sions unless otherwise noted. However, every author
and reviewer will receive a complimentary one-year
subscription to the Journal of Markets & Morality
and digital offprints.

Manuscript Requirements

Two copies of the manuscript should be submitted in
double line spacing with a standard one inch margin
around the perimeter of the document. The author’s
credentials (i.e., autobiographical data) must be printed
on a separate sheet and the author should not be
identified anywhere else in the article.

Articles should be between 3000 and 6000 words in
length and include a title of not more than 12 words.
Authors must supply an abstract of 100-150 words.
Book reviews should be 750—1000 words and will not
be accepted if fewer than 500 or more than 1500 words.
All reviews must supply the following information:
author, title, publisher, year of publication, number of
pages, and price. A brief autobiographical note should
accompany any submission and include full name,
title, affiliation, mailing address, e-mail address, and
full international contact information.

Headings must be short, clearly defined, and un-
numbered. Endnotes should be used and must be in
the style described in the Chicago Manual of Style.
For examples of this style, consult the Journal of
Markets & Morality Guide to Style available on-line
at: http://www.marketsandmorality.com.

Once accepted for publication, the final version of the
manuscript may be submitted on a 3.5 diskette or sent
as an e-mail attachment saved in Rich Text Format. In
preparing the file, please use either Microsoft Word or
Word Perfect and save the file in Rich Text Format.
Figures that are provided electronically must be in tif,
gif, or pic file extensions. All figures and graphics must
also be supplied as good quality originals.





